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Note : Answer all questions. All questions carry equal

marks.
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What do you understand by Intematlonal ‘
Marketing ? Discuss the nature and scope of

International Marketing.
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Write an essay on International Marketing
Environment.

T / Unit-11

‘fet SR SeEE' W F Y § 7 W
fawmm w fate fawww =t &&=
HiteT |

What is the meaning of ‘identifying foreign
market’. Discuss the general analysis and
specific analysis.
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Write notes on the following :
(a) Global brands

(b) Brand piracy in International Marketing

(c) International Marketing and Branding
problems
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What is the meaning of sales promotion ?
Explain the methods of International
promotion.
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Explain the role of advertising in exports.
.What are the media of export advertising ?
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What are the factors which determine the
choice of suitable kind of distribution

O ﬁ channels ? Explain.
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What do you mean Dby logistic decision
(Physical distribution) about exports ? What
are its objectives and contents ?
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What do you mean by market selection? |

Discuss the procedure for selection of foreign
markets.
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What are the various incentives provided by

the Government to Indian exporters to
improve their export promotion ?
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